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1

About Desautels Faculty of Management

For over a centurythe Desautelsdeulty of Management has been among theds top internationaldsiness school3he Faculty is home to 10 research
centres, four uniquexecutve derelopment programs, and 11 academic programs with 3,500 students at tlyeachiee, master'sxecutve, and Ph.D.
levels. Nearly half of the&culty s students and 80% of its tenured professors come from outside of Canada, creating a truly rich global ieeoningran

History of the Faculty

Management educationgen at McGill Unversity in 1906The department of Commercasv rst established within thealeulty ofArts, offering commercial
courses to train people as accountants, clerks, and ¢hérlik912, the Commerce Programsmamed the School of Commerce, and the rst B.Com.
degrees werewaarded by McGill in 1915. ke years lateMcGill s School of Commerceas founded, independent of thecklty ofArts. In 1972, the
Samuel Bronfmanuilding, nov home to the Desautels€ulty of Management, a6 opened at 1001 SherbredktreetVest at the heart of dmtown
Montreal A generous donation from the Bronfmamriily made the construction of thailding possibleThe Bronfmandmily is well knavn for their
Seagram Compan

More than a century lateioundations for a arld-class bisiness schoolkpanded to dér a B.Com. program; an M.B.A. program; specialized master's
programs; M.B.A. Japan, the rst Canadiamyo® program &éred in Japan; a joint bilingual E.M.B.A. with HEC Montréal, a program rst of its kind in
NorthAmerica; a Ph.D. program; and numeroxsaeitve programs. On Nember 17, 2005, a landmark gift of $22 million from the Canadian Management
Foundation through MiMarcel Desautels as donated to theaEulty, ushering in a ne era in lusiness education at McGilthe gift fostered changes to

its facilities, ree;amping of the B.Com. and M.B.A. curriculums, and hiring af peofessors. In honour of his gift, thadulty was named the Desautels
Faculty of Management.

Facilities

Management courses are mostly taught in the Samuel Bronimidim@. The seen- oor building is located at 1001 Sherbr@oBtreeiVest, on the
south-west corner of McGi§ davntown main campuslhe huilding is adjacent to McGilk Bookstore, McLennan, and Redpath Libraries, and the Service
Point across the street. Furthermore, the Bronfroddibg borders the main campus and othen®rsity huildings. Itis a valk avay from McGill sAthletics
Comple.

In recent years, the Bronfmanilling has witnessed major upgrades, including, thanks to Heiiched s generosity
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If you are taking the MingmMajor, or Honours in Economics, you must see an adviser in the BCom SAfitirg Of ce for appreal of your program
and course selection.

If you are in the Major concentration or Minor in Mathematics, or Statistics, you nugsybar program of study initially authorized by the appropriate
department adviser prior to consulting with a student adviser in the BCom SAfitiers Of ce.

You should contact a student adviser as soon as possible if you are encountering dif culties (academic or personal) or are requesting speci ¢ information
about the BCom program.

6.5

Registration

It is your responsibility to gister on time. E&ilure to register for courses when thegistration periods lggn may delay graduation and completion of
program requirementSpace is limited.

Registration for fll andWinter courses will bgin in late March and earpril for BCom students. Priority géstration in Management courses for
Summer opens in early March. Exact dates may be obtainedvinaemcgill.ca/importantdates

BCom students who are unable tgister for required or complementary courses that tieed in order to graduate on time should submit g 0bp
the Closed Mangement Cowe Requestdfm to the BCom Studeritffairs Of ce with a copy of their Dgjree Ealuation and anrelevant supporting
documentation. During the add/drop periods, you must meet with an aflissed Mangement Couwse Requestdimswill not be accepted. Exact
deadlines may be obtained freamvwmcgill.ca/importantdates
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A maximum of 6 credits will be granted for ECON 330D1/ECON 330D2, ECON 352D1/ECON 352D2, and ECON 295.
ECON 208 and ECON 209 are not permitted in the 90-credit program.

6.7

Course Taken Under the Satisfactory/Unsatisfactory Option

You may select or cancel the S/U option only durimgsteation or the add/drop period through a request to the BCom Saifiging Of ce. All S/U credits

will be excluded when calculating the Grade Pdiaerage This option may only be used for eleeticourses, one course per term, to a maximum of 10%
of the total credits tadn at McGill to ful | your degree requirements. Careful consideration shoulduendiefore using this option as it cafeaf scholarship
and avard consideration, where a minimum of 27 graded credits are required, as well as future admissiongmtduate schools.

For more information and restrictions, refeiGoursesTaken under the Satisfactory/Unsatisfactory (S/U) OpiiotheUniversity Rgulations and Genat
Informationsection of this publication.

ElectiveshfBT/FOu6.222 596.92ro0 la



- All courses are appved.



Appeals for readmission by students in Unsatifry Standing should be addressed to the DirgB@om program, no later than July 15 for readmission
to the Rl term and Neember 15 for th&Vinter term. Readmission will be considered only when prookteieiating circumstances thatezfted academic
performance can be prded (i.e., medical or other documentation) along with reassurances of futurgemprd. If you are in Unsatattory Standing

for the second time, you must withdr@ermanently

You will be placed in Unsatia€tory Standing (\ter or Summer term) or Interim Unsaéisfory Standing @&l term) if your CGR falls or remains
belowv 1.50.

If you were preiously in ProbationaryUnsatisbctory Readmitted, or Interim Unsasisfory Standing, you will be placed in Unsatitbry Standing
if your TGPA falls belav 2.50 and your CGRis belav 2.00.

If you were preiously in Unsatiséictory Standing and you were readmitted to the BCom program by the Director ande/oote least satis ed the
conditions to attain Probationary Standing that were speci ed in your letter of readmission, you will be placed irathosat&thnding.

6.9.5 Incomplete Standings

Standing waits deferred»am.

Standing Incomplete

If you have an Incomplete Standing in ti\énter or Summer term, you may re
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Students in an honours program whos&@PCGR is belav 3.0, or who did not satisfy certain additional program requirements, must consult their student
adviser to determine whether yhare eligible to graduate in a program other than honours.

7.4

Awards and Honorary Designations: Distinction

For information on the designation of Distinctionaaded at graduation, s&éstinctionin theUniversity Rgulations and Genet Informationsection of
this publication.

7.5

Awards and Honorary Designations: Dean's Honour List

For information on the designation of Desilonour List warded at graduation, sBean's Honour Lisin theUniversity Rgulations and Genet
Informationsection of this publication.

7.6

Awards and Honorary Designations: Scholarships, Prizes, and Medals

Various scholarships, prizes, and medals are open to returning and graduating students. Full details can be fdnddignatieate Skolarships and
Awards Calendaevailable atvwwwmcgill.ca/students/coaes/calendax For information, se&niversity Rgulations and Genet Information> Scolarships
and StudenAid.

As a rgistered student, you are automatically considered by the ghadeate Scholarships Committee for eaghrd for which you are eligible, with the
following exceptions for in-course scholarships: James Hartt Schurman Mesweed, RioTinto Alcan Richard Ewans International Exchangevard,
Danry and Monica Goldward forAcademic Excellence, Hundreddmniversary MUS Graduating Class of 2007 Scholarship, St\langton BMO
Financial GroupAwards, KPMG Scholarship, Commerce '55 Scholarships, Hyman HerberA®tgith, Donald R. McRobie


http://www.mcgill.ca/students/courses/calendars

OVERVIEW OF PROGRAMS OFFERED BYTHE DESAUTELS FACULTY OF MANAGEMENT

2 Concentrations 90 credits 120 credits
Total 90 120
1 Concentration & 1 Minor (18 credits) 90 credits 120 credits
Freshman Requirements 0 18
Core 36 36
1 Concentration + 1 Minor (18 credits) 33 33
Non-Mgmt Electves 0 12
Electives 21 21
Total 90 120
1 Concentration & 1 Minor (24 credits) 90 credits 120 credits
Freshman Requirements 0 18
Core 36 36
1 Concentration + 1 Minor (24 credits) 39 39
Non-Mgmt Electves 0 12
Electives 15 15
Total 90 120
Concentrations
Accounting
Entrepreneurship
Finance

Information Systems
International Business
LabourManagement Relations
Marketing

Operations Management
Organizational Behaour
Stratgic Management

8.1.1 Minors/Minor Concentrations for Management Students

Although only the Mathematics and Statistics Minors are outlined in this section, aaniety wf programs arevailable as listed in the sections for the
Faculties ofArts and Science. Popular choices incldd¢hropology Canadian Studies, Computer Science, English Literatunérdtrmental Studies,
Geological Sciences, German, Histdnternational Deelopment, Political Sciencé&fomen's Studies, etc. Students interested in the Minor in Economics
must see an adviser in the BCom Studdiairs Of ce for Faculty approal.

It should be noted that a minimum of 18 cedits of the Minor's requirements must not @erlap with any other part of the student's program.

8.2 BCom Program Credit Structure: Major or Honours Programs

Majors in Management 90 credits 120 credits
Freshman Requirements 0 18

Core 36 36

Major 30 30
Non-Mgmt Electves 6 12
Electives 18 24

Total 90 120

McGill University, Desautels &culty of Management, 2011-2012 (Published March 21, 2011) 19



DESAUTELS FACULTY OF MANAGEMENT

Major Concentrations in Mathematics or Statistics 90 credits 120 credits
Freshman Requirements 0 18

Core 36 36

Major 39 39
Non-Mgmt Electves 0 12
Electives 15 15

Total 90 120

Major in Economics 90 credits 120 credits
Freshman Requirements 0 18

Core* 27 27

Major** 36 36
Non-Mgmt Electves 0 12
Electives 27 27

Total 90 120

* MGCR 271 Business Statistics is counteddad the 36 credits of the Majarot core.
** MGCR 293 & ECON 295 in core arexempted by the required ECON courses within the Major

Major in Inter national Management 90 credits 120 credits
Freshman Requirements 0 18

Core 36 36
International Business Concentration Component 15 15

Area of Study Component: Minor Concentration 18 18
Language Component 9-12 9-12
Experiential Learning Component 0-3 0-3
Non-Mgmt Electves 0 12
Electives 6-15 6-15

Total 90 120

Major in Psychology 90 credits 120 credits
Freshman Requirements 0 18

Core 36 36

Major 30 30
Non-Mgmt Electves 0 12
Electives 24 24

Total 90 120
Honours in Economics 90 credits 120 credits
Freshman Requirements 0 18

Core* 27 27
Honours 42 42
Non-Mgmt Electves 0 12
Electives 21 21

Total 90 120

20 2011-2012, DesautelsaEulty of Management, McGill Umérsity (Published March 21, 2011)



OVERVIEW OF PROGRAMS OFFERED BYTHE DESAUTELS FACULTY OF MANAGEMENT

Honours in Economics 90 credits 120 credits

* MGCR 271, MGCR 293, & ECON 295 in core asempted by the required ECON courses within the Honours.

Joint Honours in Economics & Finance or dint Honours in 90 credits 120 credits
Economics andAccounting

Freshman Requirements 0 18
Core* 27 27
Economics 30 30
Accounting or Finance 24 24
Non-Mgmt Electves 0 12
Electives 9 9
Total 90 120

* MGCR 271, MGCR 293, & ECON 295 in core aseempted by the required ECON courses within the Honours.

Honours in Investment Management 90 credits 120 credits
Freshman Requirements 0 18
Core 36 36
Honours 42 42
Non-Mgmt Electves 6 12
Electives 6 12
Total 90 120
Majors

Accounting

Economics

Finance

Information Systems

International Management
LabourManagement Relations
Marketing

Mathematics (Major concentration)
Psychology

Statistics (Major concentration)

Honours

Economics
Economics/Accounting
Economics/Finance
Investment Management

8.3 120-Credit Program, Freshman Course Distribution
Students admitted to a program requiring 97-120 credits (four yegisieren a Freshmavear in which thg must complete MAH 122 and MAH 123
(or equvalents) as well as the 12 credits of complementary courses speci @d belo
A minimum grade of C is required for all MA and Freshman complementary courses.
Please note that you are responsible for ensuring that the prerequisites and corequisites of all courses (required and complementary) are satis ed.
The Freshman Course Distrilution is as bllows:
UO Required Courseg(12 credits)

MATH 122 3) Calculus for Management

McGill University, Desautels &culty of Management, 2011-2012 (Published March 21, 2011) 21
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Program Footnotes:

1. Students considering a major concentration in Mathematics, a major concentration in Statistics, or a minor in Stakstigstedefmm MGCR 271
by MATH 324. Students considering an honours or joint honours program in Economics replace MGCR 271 with ECON 257D1/ECON 257D2. Students
entering the Major in Economics will only count the 3 credits of MGCR 271 in core.

2. Students entering an Economics program seengted from MGCR 293 by either ECON 230D1/ECON 230D2 (for the Majors program) or ECON
250D1/ECON 250D2 (for the Honours program), and aeenpted from ECON 295 in U2 by either ECON 330D1/ ECON 330D2 (for the Majors
program) or ECON 352D1/ ECON 352D2 (for the Honours prograrentakUz2.

Also note that:

A maximum of 6 credits will be permitted within the BCom program for MGCR 293 and ECON 230D1/ECON 230D2 or ECON 250D1/ECON 250D2.
A maximum of 6 credits will be permitted within the BCom program for ECON 295 and ECON 330D1/ECON 330D2 or ECON 352D1/ECON 352D2.

8.5

85.1

Concentrations (General Management Major)

In order to complete a concentration, students mustwachigrade of C or better in all the courses that comprise the concentration. Studentevidiletia
to earn 15 satiattory credits will be required to embark on ar@ncentration, repeat the course(s) in questipwloere possible, replace the course(s)
with a satishctory substitution from the complementary courses of the concentration.

In general, students will gén taking courses from the chosen concentration(s) in the U2 year

Academic mentors are appointed for each Management concentration to assist students in choosing a concentraiibs autditimoal information
regarding course selection.

Second Concentration:
Students who choose to &k second concentration will be required to complete 15 werapping credits at a satisftory level with a minimum grade

of C in each course.
Bachelor of Commerce (B.Com.) - Concentration in Accounting (15 credits)

Mentor: Professor J. Scott
The



8.5.2 Bachelor of Commerce (B.Com.) - Concentration in Entrepreneurship (15 credits)

Mentors: Professois. Burlton, G.V



Selected from the folleing:

FINE 434 3) Topics in Finance 1
FINE 442 3) Capital Marlets and Institutions



DESAUTELS FACULTY OF MANAGEMENT

useful preparation for careers inariety of internationally-oriented gainizations, including localusiness rms irolved in international trade, licensing,
or nancial arrangements; headquarters or subsidiaries of multinational companies; banks and other international nancial institigiimss gwernmental
organizations.

Required Courses (3 credits)

BUSA 356 3) Management in Global Conte

Complementary Courses (12 credits)

Selected from the foliwing:

ACCT 356 3) InternationalAccounting

BUSA 391 3) International Business ka

BUSA 394 3) Managing inAsia

BUSA 395 3) Managing in Europe

BUSA 401 3) Independent Studies in International Business
BUSA 433 3) Topics in International Business 1
BUSA 481 3) Managing in NorthAmerica

BUSA 493 3) Global Economic Competiteness
FINE 480 3) Global Irvestments

FINE 482 3) International Finance 1

FINE 492 3) International Finance 2

INDR 459 3) International Emplpment Relations
MGPO 383 3) International Business Pojic

MGPO 469 3) Managing Globalization

MGPO 475 3) Stratejies for D@eloping Countries
MRKT 451 3) Marketing Research

MRKT 483 3) International Markting Management
ORGB 380 3) Cross Cultural Management

8.5.6 Bachelor of Commerce (B.Com.) - Concentration in Labour-Management Relations and Human Resources (15 credits)

Mentor: Professor R. Hebdon

The objectie of the this concentration is to pide a general understanding of enygsemplo/ee relations and human resources, both at the miegb-le
and in relation to the socio-economic comi@ which the occur Students interested in more interesstudy of this area areged to consider the Major
program in LabouManagement Relations and Human Resources that is pendivey$ityi approal.

Required Courses (9 credits)

INDR 294 33) Introduction to LabouManagement Relations
INDR 496 3) Collective Bagaining
ORGB 423 33) Human Resources Management

Complementary Courses (6 credits)

Selected from the folleing:

INDR 434 3) Topics in Labour Management Relations 1
INDR 449 3) Occupational Health and Safety

INDR 459 3) International Emplpment Relations

INDR 492 3) Globalization and Labour Polic

26 2011-2012, DesautelsaEulty of Management, McGill Umérsity (Published March 21, 2011)



INDR 494 ?3) Labour Lav

INDR 495 3) Labour Relations: Public Sector
INDR 497 ?3) ContractAdministration

ORGB 321 3) Leadership

ORGB 325 ?3) Negotiations and Con ict Resolution
ORGB 421 3) Managing Oganizational Change
ORGB 440 ?3) CareefTheory and Deelopment

8.5.7 Bachelor of Commerce (B.Com.) - Concentration in Marketing (15 credits)

Mentors: Professors M.S. 3, Mukherjee

The Marleting concentration prepares the student for a wadiety of career opportunities. Mating graduates historically v@found emplgment in the
elds of product management, aghtising, sales management, metilkg management, pricing, matlng research, distnittion, and retailing.



DESAUTELS FACULTY OF MANAGEMENT

8.5.9

8.5.10

MGSC 373 ?3) Operations Research 1
MGSC 431 3) Operationg\nalysis

Complementary Courses (9 credits)
Selected from the folleing:

MGSC 372 3) Advanced Business Statistics

MGSC 402 3) Operations Straty

MGSC 403 3) Introduction to Logistics Management

MGSC 405 3) Quality Management

MGSC 415 3) Supplier Management

MGSC 434 3) Topics in Management Science 1

MGSC 479 3) Applied Optimization

MGSC 575 3) Applied Time SeriefAnalysis Managerial érecasting
MGSC 578 3) Simulation of Management Systems

or appreed courses in other areas actilties.

Bachelor of Commerce (B.Com.) - Concentration in Organizational Behaviour (15 credits)

Mentor: Professoh. Jager

The Opganizational Beh&our concentration prades an opportunity for students to increase thearaness of bekiural issues encountered in job and
organizational settings, and to prepare thenesefeor graduate study in the belwral sciences or for careers in general management or human resource
management.

Complementary Courses (15 credits)

Selected from the foliwing:

ORGB 321 3) Leadership

ORGB 325 3) Negotiations and Con ict Resolution

ORGB 380 3) Cross Cultural Management

ORGB 409 3) Organizational Research Methods

ORGB 420 3) Managing OganizationalTeams

ORGB 421 3) Managing Oganizational Change

ORGB 423 3) Human Resources Management

ORGB 429D1* 3) Organizational Behaour for Course Counsellors
ORGB 429D2* 3) Organizational Behaour for Course Counsellors
ORGB 434 3) Topics in Oganizational Behdour 1

ORGB 435 3) Women as Global Leaders and Managers
ORGB 440 3) CareefTheory and Deelopment

ORGB 525 3) Compensation Management

* |If ORGB 429 is takn, only 3 credits will count teard the Concentration; the other 3 will be counted as edscti

Bachelor of Commerce (B.Com.) - Concentration in Strategic Management - Global Strategy (15 credits)

Mentors: Professors L. Chauvin,Ferez-Aleman
There are tw options dfered in the Stratgc Management Concentration: Global Stygtand Social Conje.

The Global Stratgy option is intended for students whant to learn straggc management and analysis in the ceindé globalization. Globalization is no
longer the concern of afelarge enterprises and nancial institutions; it has consequences fibatalf kinds of lnsinesses and thewv@mnments in which

28
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they operate - economic, social, political, and ecological. Global §yratews students to assess tlagious opportunities and threats inherent in globalization,
and requires them toxplore the consequences and implicationsusiiiess decisions for society and theimment. It also enables them to think through
the requirements of doingibiness in dferent economic and political systems. Finatlpffers them the opportunity to understand and analyze industry
structures and the kinds afiginess opportunities theither create or desiro

Complementary Courses

At least 9 credits selected from the faliog:

MGPO 383 ) International Business Pojic

MGPO 445 3) IndustryAnalysis & Competitie Stratgy
MGPO 460 3) Managing Inngation

MGPO 469 3) Managing Globalization

MGPO 470 ) Stratgly and Oganization

The remaining credits to be chosen from:

BUSA 391 ?3) International Business ka

ECON 219 3) Current Economic Problemopics
ECON 305 ?3) Industrial Oganization

MGPO 365 3) Business-Geernment Relations
MGPO 434 ?3) Topics in Polig 1

MGPO 440 3) Strateies for Sustainability
MGPO 450 ?3) Ethics in Management

MGPO 468 3) Managing Oganizational Politics
MGPO 475 ?3) Stratejies for D@eloping Countries

8.5.11 Bachelor of Commerce (B.Com.) - Concentration in Strategic Management - Social Context (15 credits)

Mentors: Professors L. Chauvin,Ferez-Aleman
There are tw options dfered in the Stragc Management Concentration: Global Stggtand Social Conge.

The Social Cont option is intended for students whant to learn straggc management and analysis with special attention to the nptéddror civil
sectors, or who ant to focus on broader or more comydecial issues within the fqro t sector The cvil sector made up of@luntary and non-gernmental
organizations and foundations, is the sector that has beeastiestfgraing emplger for the past decade. Students who focus on this stream will be
challenged to place a high priority onvegonmental issues, as well as issues of sustainalzibitporate social responsibilitgnd social impacthey will
also irvesticate the social tools and mechanisms necessary to geipks-sectoral collaboration to achéelesired social outcomes.

Complementary Courses

At least 9 credits selected from the faliog:

MGPO 365 3) Business-Geernment Relations
MGPO 440 3) Strateyies for Sustainability
MGPO 450 3) Ethics in Management

MGPO 468 3) Managing Oganizational Politics
MGPO 475 3) Strategjies for D@eloping Countries

The remaining credits to be chosen from:

BUSA 391 3) International Business ka
International Business Polid® 0 1 165.864 191.5TTm (-pro)Tj/F2 1001 178.ec



MGPO 445 ?3) IndustryAnalysis & Competitie Stratgy

MGPO 460 3) Managing Inngation
MGPO 469 ?3) Managing Globalization
MGPO 470 3) Stratgly and Oganization
MGPO 567 ?3) Business in Society

8.6

8.6.1

Minors for Management Students

The Minor programs ééred in the Bculties ofArts and Science may be takin conjunction with gnBCom program.

Students doing a Minor program mustéa Desautelsdeulty of Management Mindpproval Form, listing the courses being applied to the Mis@ned
by the Minor adviser in the relant department.

For the Minor in Economics, students must complete 18 credits of material that doesrtapt with Management course conténtnaximum of 6 credits
will be permitted within the BCom program for MGCR 293 and ECON 230D1/D2 or ECON 250D1/D2, and a maximum of 6fECON 295 and
ECON 330D1/D2 or ECON 352D1/D2Students interested in this Minor must obtain apglricom the BCom Of ce.

The Minor in Mathematics and the Minor in Statistics are detailed in this publicatioall Bther Minors, please referfaculty ofArts andFaculty of
Sciencesections of this publication. Students shoulgditbéhe Minor in Mathematics or the Minor in Statistics no later than the second-to-last year and
should immediately consult the appropriate adviser in the Department of Mathematics and Statistics.

Students planning to tekhe Minor in Statistics are advised to substituteTMA24 for MGCR 271That course will then count as 3 creditwaod the
Minor. If the decision to ta&ka Minor program is made after MGCR 271 has beemtatudents who wish to ®lMATH 324 will receve three additional
credits; havever, MATH 324 will only count tevard the 18-credit Minor requirement. Students should check/éstap between Statistics courses with
the BCom Studer#ffairs Of ce.

Bachelor of Commerce (B.Com.) - Minor Mathematics for Management Students (18 credits)

Mentors: Professos. Hundemer ané. Kelome, Department of Mathematics and StatistiasuRy of Science

Program Prerequisites

MATH 133 3) LinearAlgebra and Geometry
MATH 140 3) Calculus 1
MATH 141 4) Calculus 2

or their eqwalents

Required Courses (12 credits)
MATH 222 3) Calculus 3
MATH 223 3) LinearAlgebra
tn67 6PfroMAchj 1 0 0 1 82.67 376.620



8.6.2

MATH 317 ?3) NumericalAnalysis

MATH 319 3) Introduction to Rrtial Differential Equations
MATH 323 ?3) Probability

MATH 326 3) Nonlinear Dynamics and Chaos

MATH 340 ?3) Discrete Structures 2

MATH 407 3) Dynamic Programming

MATH 417 ?3) Mathematical Programming

Bachelor of Commerce (B.Com.) - Minor Statistics for Management Students (21 credits)

Mentor: Professof. Kelome, Department of Mathematics and StatistiasuRy of Science

Program Prerequisites

MATH 133 3) LinearAlgebra and Geometry
MATH 140 ) Calculus 1
MATH 141 4) Calculus 2

or their equralents

Required Courses (15 credits)

MATH 222 3) Calculus 3

MATH 223 3) LinearAlgebra

MATH 323 ?3) Probability

MATH 324* 3) Statistics

MATH 423 3) Regression andnalysis ofVariance

* Credits for MATH 324 are counted in the Management core, whegerdpace MGCR 271. MPH 324 is a required course in the program and may be
double-counted for this Minor

Complementary Courses (6 credits)

6 credits selected from:

MATH 204** ?3) Principles of Statistics 2

MATH 447 3) Introduction to Stochastic Processes

MATH 523 4) Generalized Linear Models

MATH 524 (4) Nonparametric Statistics

MATH 525 4) SamplingTheory andApplications

MGSC 575 3) Applied Time SeriefAnalysis Managerial érecasting
MGSC 578 ?3) Simulation of Management Systems

** Students should consult the rules for credit for Statistics courses in the cearsmsection of this publication. In particyl®fATH 204 cannot be
taken for credit after credit for MPH 324 has been obtained.

8.7

Minors for Non-Management Students

The Desautelsdeulty of Management has introduced four minors thaivallodegraduates to delop a \ariety of managerial skills that will senthem
throughout their chosen careefbe minors hee limited enrolmentApplicants for the minors must¥aa minimum CGR of 3.0although successful
completion of the minimum requirements does not guarantee acceptan@dl minors are 18 credits split between aed set of required courses and a
choice amongst complementary courses. Students can only pursue one of the feiatdpthe DesautelgEulty of Management. On araeptional
basis, students may be permitted a maximum of one Continuing Education course for credit within their chosen Manager#émhimarsifor
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non-Management students require an applicalibe.form may be found atwwmcgill.ca/desautels/bcomgmpective_students/mirgphard copies of
application forms are alswailable in the BCom StudeAffairs Of ce, Bronfman 110Applications must be submitted to the BCom Studéfuairs Of ce

by January 30 and decisions will be made by February 15, whereby students will be informed via their McGill email addresses. Courses for minors must

passed with grades of C or bett€ourses for minors cannot beeakunder the Satsttory/Unsatisictory option.

8.7.1 Minor Finance (For Non-Management Students) (18 credits)

The Minor Finance consists of 18 credits of Management courses afetésldd non-Management students in theufies ofArts, Engineering, and

Science.

The Minor has been designed tode students with an understanding of tis &oncepts in corporate nance as well agestment banking.

Required Courses (9 credits)

FINE 342 ©)
FINE 441 ®3)
MGCR 341* ©)

Finance 2
Investment Management

Finance 1

Complementary Courses (9 credits)

9 credits selected from:

FINE 442 ®3)
FINE 443 3)
FINE 444 ®3)
FINE 445 3)
FINE 448 ®3)
FINE 449 3)
FINE 451 ®3)
FINE 480 3)
FINE 482 ®3)
FINE 492 3)
FINE 541 ®3)
FINE 547 3)

Capital Marlets and Institutions
Applied Corporate Finance
Risk Management and Insurance
Real Estate Finance

Financial Denatives

Market Risk Models

Fixed IncomeéAnalysis

Global Irvestments
International Finance 1
International Finance 2
Applied Irvestments

Advanced Finance Seminar

or other appropriate 300- or 4004 FINE courses with the appal of the Programdviser.

* Prerequisite: MGCR 271, Business Statistics, or anothevalqut Statistics course appeal by the Programdviser.

Note: Students should select their Statistics course only after consulting the "Coenls@'Gection in thedeulty ofArts, the "Course Garlap" section
in the Facuty of Science, and the "Coursee@ap" section in the Desauteladtilty of Management tovaid overlapping Statistics courses.

8.7.2 Minor Management (For Non-Management Students) (18 credits)

The Minor Management consists of 18 credits of Management courses and is curfergtytofnon-Management students in the oilhy FacultiesArts,
Engineering, Sciencégricultural & Ervironmental Sciences, Music, Religious Studies, and Kinesiology

This Minor is designed to pvale non-management students with the opportunity to obtain basidddge in \arious aspects of management.

Complementary Courses (18 credits)
Selected from cagriesA, B, and C:

Category A

3 credits selected from:
MGCR 211 ?3)
MGCR 341* ?3)

Introduction to Financighccounting

Finance 1
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Category B

9 credits selected from:

MGCR 222 3) Introduction to Oganizational Behaour
MGCR 271** 3) Business Statistics
MGCR 293*** 3) Managerial Economics
MGCR 331 3) Information Systems
MGCR 352 3) Marketing Management 1
MGCR 382 3) International Business
MGCR 472* 3) Operations Management
Category C

6 credits selected from:

3-6 credits from an300- or 400-leel Management courses for which prerequisite® leeen met.

0-3 credits may be from a speci cally designated course by the student's dmiite f

* Prerequisite: MGCR 271, Business Statistics, or anothevalgut Statistics course appenl by the Programdviser

** 3 credits of statistics: Students whovieatalen an equialent Statistics course in anothactilty may not count those creditsvards the Minor; an
additional 3-credit complementary course must be chosen from the coursevest abo

*** Students who hae talen an equialent Economics course in anothectlty may not count those creditsverd the Minor; an additional 3-credit
complementary course must be chosen from the course ligt.abo

Note: Students should select their Statistics course only after consulting the "Coenls@'Gection in thedeulty ofArts, the "Course Carlap" section
in the Facuty of Science, and the "Coursee@ap" section in the Desauteladtilty of Management tovaid overlapping Statistics courses.
8.7.3 Minor in Management for Economics Students

This Minor is no longenailable and has been replaced byMirsor in Management (Br Non-Man@ement Students)

8.7.4 Minor in Management for Engineering Students

This Minor is no longenrailable and has been replaced byMigsor in Management (Br Non-Man@ement Students)

8.7.5 Minor in Management for Science Students

This Minor is no longenailable and has been replaced byMieor in Management (Br Non-Man@gement Students)

8.7.6 Minor Marketing (For Non-Management Students) (18 credits)

The Minor Marleting consists of 18 credits of Management courses and is curréatgdab non-Management students in theuiies ofArts, Engineering,
Science, and the Schulich School of Music.

This Minor is designed to pvale students with an understanding of the fundamental concepts iatimgr&nd a frameork for applying mar&ting in a
decision-making cong. Students will be introduced to the basic concepts inetiack The use of marting theory and concepts for decision making will
be covered. Marleting research methods for matikg decisions is introduced. Subsequerstiydents will be able to specialize by choosing from the list
of complementary courses.

Required Courses (9 credits)

MGCR 352 3) Marketing Management 1
MRKT 354 3) Marketing Management 2
MRKT 451 3) Marketing Research

Complementary Courses (9 credits)

3 credits selected from:
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MGCR 271* ?3) Business Statistics

6 credits selected from:

MRKT 357 3) Marketing Planning 1

MRKT 365 3) New Products

MRKT 438 3) Brand Management

MRKT 452 3) Consumer Behaour

MRKT 453 3) Advertising Management

MRKT 455 3) Sales Management

MRKT 459 3) Retail Management

MRKT 461 3) Advertising Practicum

MRKT 483 3) International Markting Management

or other appropriate 300- or 4004% MRKT courses with the appral of the Programdviser.

* Students who he talen an equialent Statistics course in anothactdilty may not count those creditestrd the Minor; an additional 3-credit complementary
course must be chosen from the course list@abo

Note: Students should select their Statistics course only after consulting the "Coenls@'Gaection in thedeulty ofArts, the "Course Qarlap” section
in the Facuty of Science, and the "Coursee@ap" section in the Desauteladulty of Management tovaid overlapping Statistics courses.

Minor Operations Management (For Non-Management Students) (18 credits)

Mentor: Professov. Verter

The Minor Operations Management consists of 18 credits of Management courses and is cieerttljoaion-Management students in theutties of
Arts, Engineering, Science, aAdricultural & Environmental Sciences.

It provides non-Management students with the opportunity to pursue a careevahagsmecision making at the operationakle Graduates will be able
to nd employment in consulting, manatturing, supply chain, distuition, retail operations, healthcare management aritbemental management for
pro t and non-pro t corporationsThis Minor has been designed to yide students with an understanding of tl &oncepts in operations management
theory and practice.

Required Courses (6 credits)

MGCR 472 3) Operations Management
MGSC 373 3) Operations Research 1

Complementary Courses (12 credits)

3 credits selected from:

MGCR 271* 3) Business Statistics

9 credits selected from:

MGSC 372 3) Advanced Business Statistics

MGSC 402 3) Operations Straty

MGSC 403 3) Introduction to Logistics Management
MGSC 405 3) Quality Management

MGSC 415 3) Supplier Management

MGSC 431 3) Operation#Analysis

MGSC 434 3) Topics in Management Science 1



MGSC 575 ?3) Applied Time SeriefAnalysis Managerial érecasting
MGSC 578 3) Simulation of Management Systems

or other appropriate 300- or 4004% MGSC courses with the appad of the Programdviser.

* 3 credits of Statistics: Students whosbBdalen an equialent Statistics course in anothactilty may not count those creditevrd the Minor; an additional
3-credit complementary course must be chosen from the course list abo

Note: Students should select their Statistics course only after consulting the "Coenls@'Gection in thedeulty ofArts, the "Course Qarlap" section
in the Facuty of Science, and the "Coursee@ap" section in the Desauteladtilty of Management tovaid overlapping Statistics courses.

8.7.8 Minor in Technological Entrepreneurship for Engineering Students

Detailed information on this Minor can be found unBaculty of Engineeringsee théfechnological Entepreneuship Minorsection.

8.7.9 Minor in Technological Entrepreneurship for Science Students

Detailed information on this Minor can be found unBaculty of Sciencesee thfechnolagical Entrepreneuship for Science Studergsction.

8.8 Majors

Major programs arevailable inAccounting, Economics, Finance, Information Systems, International Management,-Mdragement Relations,
Marketing, Mathematics, and Psychology

Because of the he&r demands of Major programs, students desiring to pursue a program of this type are advised to declare their intentipmrénghe be
of the program. Only grades of C or better may couwmartds the Major requirements.

8.8.1 Bachelor of Commerce (B.Com.) - Major Accounting (30 credits)

Mentors: Professors L. Goldsman, R. Cecere

This 30-credit Major is designed to meet the increased demand for accounting options within the BCom program.

Required Courses (18 credits)

ACCT 351 3) Intermediate Financi@ccounting 1
ACCT 352 3) Intermediate Financidiccounting 2
ACCT 361 3) Intermediate Managemeftcounting 1
ACCT 362 3) Intermediate Managemeftcounting 2
ACCT 385 3) Principles ofTaxation

ACCT 455 3) Development ofAccountingThought

Complementary Courses (12 credits)

Selected from the foliwing:

ACCT 354 3) Financial Statememnalysis
ACCT 356 3) InternationalAccounting
ACCT 434 3) Topics inAccounting 1
ACCT 452 3) Financial Reportinyaluation

Advanced Financial 1T2 Tm (anced Fnt1 )Tj1 0 0 1 308.782 323221.949 195.565 Tm (Inte.ial Rre76.044 30!



8.8.2

ACCT 477 ?3) ExternalAuditing
ACCT 486 3) BusinessTaxation 2

Bachelor of Commerce (B.Com.) - Major Economics for Management Students (36 credits)

Mentors: Professors Bickinson, J Kirien, and M. Chemin; Department of EconomiasHty ofArts
Please consult the Economics Department website.

This Major is comprised of 36 credits of Economics courses (9 credits of which are counted as core credits).

Required Courses (18 credits)

ECON 230D1* 3) MicroeconomicTheory

ECON 230D2* 3) MicroeconomicTheory

ECON 330D1** 3) Macroeconomid heory

ECON 330D2** 3) Macroeconomidheory
MGCR 271*** 3) Business Statistics

MGSC 372 3) Advanced Business Statistics

* 3 of the 6 credits for Microeconomikheory eempt MGCR 293 in Core.
** 3 of the 6 credits for Macroeconomitheory eempt ECON 295 in Core.
*** 3 of the 3 credits for MGCR 271 will count in Core.

Complementary Courses (18 credits)

Selected from other 200-, 300-, and 40gelecourses in Economics (ECONctuding courses with numbers bel@10.At least 6 of these 18 credits
should be tagn from courses with 400délf 1 0 0 1 67.5ubers belo
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FINE 480 ?3) Global Irvestments

FINE 492 3) International Finance 2
FINE 541D1 (1.5) Applied Investments

FINE 541D2 (1.5) Applied Irvestments

FINE 547 ?3) Advanced Finance Seminar

The remainderif any, from:

ACCT 351 3) Intermediate Financi@ccounting 1
ACCT 352 3) Intermediate Financidlccounting 2
ACCT 354 3) Financial Statemem{nalysis

ACCT 385 3) Principles ofTaxation

FINE 445 3) Real Estate Finance

8.8.4 Bachelor of Commerce (B.Com.) - Major Information Systems (30 credits)

This 30-credit Major prepares students for the multitude -o€ldted career opportunitiegadlable in industrylt emplg/s a blend of theoretical concepts,
hands-on tools, and actual case studies to train students to idestifgss problems and opportunities, analymarness processes, andelep and
implement information systems to support thé&ime IS Major ceers a wriety of topics including stragéc planning and westment in information
technologies, analysis, design, and dgpient of information systems, understanding the opportunities and challenges of wehibiassdds, and managing
resistance to Fnitiated changes in ganizations.

Graduates of this program magpect to nd emplgment as bsiness or systems analysts, consultants, IS quality assurance specialists, and project managers
in diverse industries, including banking, insurance, maagtufing, retailing, and consulting.

Required Courses (18 credits)

INSY 331 3) Managing InformatioTechnology

INSY 333 3) Systemdnalysis and Modeling

INSY 341 3) Developing BusinesApplications

INSY 432 3) IT in Business

INSY 437 3) Managing Data & Databases

INSY 450 3) Information Systems Project Management

Complementary Courses (12 credits)

Selected from the folleing:

BUSA 499* 3) CaseAnalysis and Presentation

INSY 332 ?3) Accounting Information Systems

INSY 339 3) IT Consulting

INSY 342 ?3) EnterpriséApplications

INSY 430 3) IT in Financial Marlets

INSY 431 ?3) IT Implementation Management

INSY 434 3) Topics in Information Systems 1

INSY 438 ?3) Designing and Deeloping IT

INSY 440 3) E-Business

INSY 444 ?3) Managing Knavledge with Informatiorfechnology
INSY 454 3) Technological Bundation for E-Commerce

* Students wishing to takBUSA 499 or a course substitution as a complementary course must seek priealdpprothe ISArea Coordinator
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8.8.5

Bachelor of Commerce (B.Com.) - Major International Management (48 credits)

The Major in International Management (MIM), 42-48 credits, is designed for students who wish to camsbiessbstudies withgmnal or thematic
global studies and foreign language pro cignilIM will acquaint students with the impact of managing in one of three themes:

1) Comparatie Global Studies
2) Global Politics and Economy
3) GlobalWell-Being and Deelopment

This Major is interdisciplinary and irgeative and includes aisiness component: 15-credit International Business concentratirgeaof Study component:
27- to 33-credit Interdisciplinarirea of Specialization that includes an 18-credit Minor concentration outside the Managaouwdtyt 12 credits of
language courses, and ameriential learning>gerience in the form of eitherehange, internship or research.

Graduates will be well-suited to manage in culturalixedie emironments, to wrk in a speci c area of theavld, or in a wide range of global positions in
business, geernment, multilateral ganizations, or NGOs.

International Business Concentration Component (15 credits)

Students are required to &athe follaving 3-credit course:

BUSA 356 3) Management in Global Conte

Complementary Courses (12 credits)

Selected from the folleing:

ACCT 356 3) InternationalAccounting

BUSA 391 3) International Business ka

BUSA 394 3) Managing inAsia

BUSA 395 3) Managing in Europe

BUSA 401 3) Independent Studies in International Business
BUSA 433 3) Topics in International Business 1
BUSA 481 3) Managing in NorthAmerica

BUSA 493 3) Global Economic Competiteness
FINE 480 3) Global Irvestments

FINE 482 3) International Finance 1

FINE 492 3) International Finance 2

INDR 459 3) International Emplpment Relations
MGPO 383 3) International Business Pojic

MGPO 469 3) Managing Globalization

MGPO 475 3) Stratgies for De&eloping Countries
MRKT 451 3) Marketing Research

MRKT 483 3) International Markting Management
ORGB 380 3) Cross Cultural Management

Area of Study Component (18 credits)

Students choose either one minor concentration or courses from the selected list of courses from one of the threevthemes belo

Theme 1: Comparative Global Studies

Students can choose to study gioe includingAfrica, EastAsia, Middle East, Southsia, Europe, or thAmericas, or seeral rggions from a comparag
global perspecike in Religious Studies, Political Science, HistaryEconomicsThis option focuses on aspects of global society and culture from a social
science perspewt. This theme is suitable for students whould like to work in a speci ¢ country or igon or for students whoamt to work for a
multinational compayor gorernment oganization with global interests.

B.A. Minor Concentration idfrican Studies (18 credits)
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JWST 240 3) The Holocaust

?3) Contemporary Moral Issues
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** Students with no prior kneledge ofArabic may choose twlevels ofArabic. Only ISLA 521 will count tevard the Major and gnadditional optional
credits in ISLA 522 or 523 will count as eleets.

OR

12 credits of language courses, at the 506l ler lover, chosen from ONE of the folldng Subject Codes:
CLAS (Classics) [Modern Greek]

EAST (EasfAsian) -Third and ®urth Level

FREN (French)

FRSL (French as a Second Language)

GERM (German Studies) [German]

HISP (Hispanic Studies) [Spanish, Portuguese]

***|SLA (Middle East Studies) [Laver and Higher Intermediate & Arabic, Turkish, Urdu, Persian]
**+%|T AL (ltalian Studies) [Italian]

JWST (Jevish Studies) [Hebre, Yiddish]

RUSS (Russian) [Russian]

*** Students placed in Laer Intermediatérabic will complete ISLA 522D1/D2 and ISLA 523D1/D2 for a total of 12 credits.

**xx Students wishing to rgister for ITAL 205 should do so in their rst year as this course is open only to U0 and U1 studAht20dis open to UO,
U1, and U2 students. AL 210, ITAL 215, and I'RAL 216 can be taén by all students.

Note: Reistration processes for language coursey by department,ub usually ivolve placement tests or departmental apalrStudents should consult
with the indvidual departments to ensure thatythegister for the appropriatevel.

Experiential Learning Component (0-3 credits)

International Exchange Component

Students complete at least one termxzhange or an international educationglerience appreed by the BCom SA. Credits receed for courses
successfully completed while abroad will countaods other components of the Major in International Management as determined by the pxobeangée
adviser

OR

Internship Component

Students may complete a 3-credit internship as part of thggriential creditThe internship will consist of a minimum of 150 hours afkvover a period

of 8-12 weeks at an aped host institutionThe institution should be located eitheeoseas or he an international focus. Major in International
Management students who are enrolled in minor concentrations ia¢htyFofArts may choose to complete internship courses in &calfy ofArts.
Please see ‘deulty ofArts Internship Program" or refer to tAes Internships website for requirements, including hours and weeks required aAd CGP
cut-offs.

BUSA 497 3) Internship in International Business
OR

Research Component

BUSA 401 3) Independent Studies in International Business

NOTE: There are CGRrequirements forxchanges and internship courses. Students without the minimur @G&rement must consult the Major in
International ManagemeAdviser in the BCom of ce to arrange for an altermati

8.8.6 Bachelor of Commerce (B.Com.) - Major Labour-Management Relations (30 credits)

Mentor: Professor R. Hebdon

This 30-credit Major praides students with a general understanding ofabifs afecting emplgeremploy/ee relations, including labour unions andda
that rggulate the emplament relationship. It is inggal to the practice of human resource management, particularly in a unionizedreent.

In addition to g¥ing students a foundation imrous aspects of labour relations and labour etarkhis program puwides understanding of federal and
provincial labour Igislation, training in collectie bagaining, the administration of trade union contracts, handling ofarées and preparation for
participation in arbitration proceedings, awief human resources, and problems and planning on the meeto le

(Currently under nesion)
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Required Courses (30 credits)

INDR 294 3) Introduction to LabouManagement Relations
INDR 449 3) Occupational Health and Safety

INDR 459 ?3) International Emplpment Relations

INDR 492 3) Globalization and Labour Polic

INDR 494 ?3) Labour Lav

INDR 495 3) Labour Relations: Public Sector

INDR 496 ?3) Collective Bagaining

INDR 497 3) ContractAdministration

8.8.7 Bachelor of Commerce (B.Com.) - Major Marketing (30 credits)

Mentors: Professors M.S. J8, Mukherjee

This 30-credit Major is designed to pide students with a strong background in retrlg to prepare them for the widariety of marleting careers
available.The Major is most appropriate for those students seeking a career in brand managemensisessiarting, selling and sales management,
and lusiness-to-bisiness maskting.

Required Courses (15 credits)

MRKT 354 3) Marketing Management 2
MRKT 357 3) Marketing Planning 1
MRKT 451 3) Marketing Research
MRKT 452 3) Consumer Behaour
MRKT 453 3) Advertising Management

Complementary Courses (15 credits)

Five courses selected from:
BUSA 464 33) Management of Small Enterprises
MRKT 351 3) Marketing and Society
MRKT 355 33) Services Markting



MATH 222
MATH 235
MATH 236
MATH 242
MATH 243
MATH 314
MATH 315
MATH 323
MATH 324*
MGSC 373

(©)
(©)
(©)
(©)
(©)
(©)
(©)
(©)
(©)
(©)

Calculus 3

Algebra 1

Algebra 2

Analysis 1

Analysis 2

Advanced Calculus

Ordinary Diferential Equations
Probability

Statistics

Operations Research 1

* Credits for MATH 324 are countedward Management Core, whereyheplace MGCR 271.

Complementary Courses (9 credits)

6 credits selected from:

MATH 204**

MATH 316

©)
(©)

Principles of Statistics 2

Comple Variables



PSYC 215 ?3) Social Psychology
PSYC 301 3) Animal Learning &Theory
PSYC 333 ?3) Personality and Social Psychology

Complementary Courses (18 credits)

12 credits selected from:

PSYC 211 3) Introductory Behaioural Neuroscience
PSYC 212 3) Perception

PSYC 310 3) Intelligence

PSYC 328 3) Health Psychology

PSYC 331 3) InterGroup Relations

PSYC 332 3) Introduction to Personality

PSYC 340 3) Psychology of Language

PSYC 341 3) The Psychology of Bilingualism

PSYC 351 3) Research Methods in Social Psychology
PSYC 352 3) Cognitive Psychology Laboratory

PSYC 403 3) Modern Psychology in Historical Perspeeti
PSYC 406 3) Psychologicallests

PSYC 408 3) Principles of Cognitie Beha&iour Theray
PSYC 451 3) Human Factors Research aféchniques
PSYC 471 3) Human Motvation

PSYC 473 3) Social Cognition and the Self

PSYC 474 3) Interpersonal Relationships

PSYC 510 3) StatisticalAnalysis ofTests

PSYC 535 3) AdvancedTopics in Social Psychology

AND 6 credits takn in one of the folling two options:

Organizational Psychology Option

6 credits selected from:

INDR 294 3) Introduction to LabouManagement Relations
ORGB 321 3) Leadership

ORGB 325 3) Negotiations and Con ict Resolution
ORGB 380 3) Cross Cultural Management

ORGB 409 3) Organizational Research Methods

ORGB 420 3) Managing OganizationalTeams

ORGB 421 3) Managing Oganizational Change

ORGB 423 3) Human Resources Management

ORGB 434 3) Topics in Oganizational Behadour 1

ORGB 435 3) Women as Global Leaders and Managers
OR

Consumer Psychology Option

6 credits selected from:

2011-2012, DesautelsaEulty of Management, McGill Unérsity (Published March 21, 2011)



MRKT 451 ?3) Marketing Research
MRKT 452 3) Consumer Behaour
MRKT 453 ?3) Advertising Management

8.8.10 Bachelor of Commerce (B.Com.) - Major Concentration Statistics for Management Students (39 credits)

Mentor: Professor R. Steele; Department of Mathematics and StatisticstyFof Science
This program is comprised of 39 credits.

Students entering the Major concentration in Statistics are norrplig®d to hee completed MAH 133, MATH 140, and MAH 141 or their equalents.
Otherwise the will be required to makup ag de ciencies in these courseger and abee the 39 credits required by the program.
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8.9

8.9.1

8.9.2

Honours
An Honours program isvailable in Economics and indastment Management. Joint Honours programs\aiéable in Economics aniiccounting and
in Economics and Finance.

The diference between the Honours and Major programs is not one of quantiather of qualitythe Honours programvnlving study in greater depth.
Students normally ggster for the Honours programs in UdtIspecial arrangements may be made for students wishing to enter the prograngitititegbe
of U2,

Graduation with an Honours standing normally requires a minimunA@E®.00 and anwerage of 3.00 in the speci ed courses of the Honours programs,
although academic units may set higher requirements for their progranT &&minimum grade acceptable in an Honours course is B-, although academic
units may set a higher requirement for grades in their program.

Honours students who satisfy the 6-credit Statistics requirement by taking MGCR 271 and MGSC 372 (or ECON 227D1 & D2) must complete ECON 46¢
and ECON 469 to ful | the program requirements in Economics for thedoipprograms: Honours in Economics for Management Students, Joint Honours
in Economics anéccounting, and Joint Honours in Economics and Finance.

Bachelor of Commerce (B.Com.) - Honours Economics (42 credits)
Mentors in Economics: Professors M. Sinitsyn, E. Strumpf, and J-M Dufour; Department of Econamitty, 6fArts

Please consult the Economics Department website at: http:/imegii.ca/economics.

This program is comprised of 42 credits of Honours Economics courses (9 credits of which are counted as core credits). Graduation with an Honours stand
requires a minimum C@¥Pof 3.00 and a minimum program &®f 3.00.

Calculus 1 and 2 are required for entering this Honours program. Please see section "120-credit program, Freshman etianséfdistritetailed
explanation rgarding Calculus 1 and 2. It is also important to check on its Statistics requirements, which are listed on the Department's website at:
http://imwwmcgill.ca/economics.

Required Courses (27 credits)

ECON 250D1* 3) Introduction to Economi@heory: Honours
ECON 250D2* 3 Introduction to Economi@heory: Honours
y
ECON 257D1** 3) Economic Statistics - Honours
ECON 257D2** 3) Economic Statistics - Honours
ECON 352D1*** 3) Macroeconomics - Honours
ECON 352D2*** 3) Macroeconomics - Honours
ECON 450D1 3) Advanced Economitheory - Honours
ECON 450D2 3 Advanced Economitheory - Honours
ry
ECON 468 3) Econometrics 1 - Honours

* 3 of the 6 credits for ECON 250D1/D2empt MGCR 293 in Management Core.
** 3 of the 6 credits for ECON 257D1/DXempt MGCR 271 in Management Core.
**x 3 of the 6 credits for ECON 352D1/DZempt ECON 295 in Management Core.

Complementary Courses (15 credits)
3 credits from the follwing:
ECON 460 3) History of Thought 1 - Honours
ECON 461 3) History of Thought 2 - Honours
ECON 469 3) Econometrics 2 - Honours
Iand|12 credits of Economics courses at the 300, 400, or&lQdepreed by an Honours advisédormally at least 9 of the 12 willl be at the 400 or 500
evel.

Note: Honours students are not permitted gister for general Economics courses where an Honours course in the same felcbis of

Bachelor of Commerce (B.Com.) - Honours Investment Management (45 credits)

Mentors: Professors J. Ericsson and K. Lester
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The B.Com. Honours irestment Management prepares students for a career in nancial asset management, eithay @idtheadoking with actve
portfolio allocation or on the sell-sidepvking for brolerage rms.The program gies students a rigorous training in accounting, statistics, and nance.
The program enables students to analyze nancial statements, perform gomajp@tions, construct ef cient portfolios with appropriate risk pro les, and
manage risk using dynamic trading stges and devative instruments.

Students must maintain a minimum G&G6f 3.00 and maintain a minimum programAéf 3.0.A grade of B- or better must be acked in all courses
c